




















Why choose Chris as your agent?

My marketing strategy for real estate sellers
employs the traditional venues of home sales
while staying focused on bringing prospects
to my website and showcasing properties
with bleeding edge technologies that put
the buyer into your home before they even
set foot through your front door.. My 15 years
in the creative advertising and marketing
fields serves me well in the world of Real
Estate. | know how to get your property into
the public eye and how to have it seen by the
eyes that need to see it.



HERE ARE SOME QUESTIONS YOU MIGHT WANT TO ASK:

How long have you lived in or served the area?

How long have you been selling real estate?

What is your marketing plan for my home?

What professional designations do you have?

How accessible are you? Do you have voice mail, e-mail, a blackberry/PDA, cell phone?

Why are you personally motivated to sell my house?

How will you keep me updated through the entire listing and closing process?

Why should I list with you rather than another agent?



| estate agents
Let your CENTURY 21° rea
andyour Complete Marketing System

DO THE WORK FOR YOU.

CENTURY 21 COMPETITION
COMMON MARKETING SERVICES A B

Multiple Listing Service*
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Local Advertising
Internet Exposure
Yard Sign
Agent/Office Preview
Open House

Listing Photos

Required Property Disclosures
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Competitive Market Analysis
THE POWER OF THE CENTURY 21° BRAND YES
CENTURY 21 ONLINE Marketing Program
www.century21.com
www.century21espanol.com
Mortgage Calculator
My CENTURY 21, Your Personalized Website Content
List My Property
Home Notifier
Home Buyer’s Guide
E-mail Communications
Podcasts
CENTURY 21 LeadRouter*"
CENTURY 21 SearchRouter®™, Connect To More Area Listings
CENTURY 21 Mobile
CENTURY 21 Property Search Gold
Global Presence
Neighborhood Profiles
Recent Home Sales Report
CENTURY 21 National Advertising
CENTURY 21 Global Referral Network
CENTURY 21 Seller Service Pledge®
CENTURY 21 Quality Service Survey
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MY PERSONALIZED MARKETING SERVICES YES
Customized Strategies Developed For You v
CENTURY 21 Representative v

*Not available in all areas



www.SuburbanDreamHomes.com

Centuyz,

Advantage Gold

Christopher Wajda

CENTURY 21 ° is a trademark licensed to Century 21 Real Estate LLC. An Equal Opportunity Company.
Equal Housing Opportunity.  Each Office Is Independently Owned And Operated.
©2007 Merrill Communications LLC. All rights reserved. Brm No. 10-2605

12006 Ad Tracking Study. The survey results are based on 1202 telephone interviews (via computer assisted program)
with a national random sample of adults (ages 25-54) who are equal decision makers and who have bought or sold
a home within the past two years or plan to purchase or sell a home within the next two years. Brand awareness
questions are based on a sample of 1202 respondents with a margin of error of +/- 2.4% at 90% confidence level.
The study was conducted between March 6th - October 2nd, 2006 by Millward Brown, a leading global market
research organization.

2WebTrends Inc., an industry leader in reporting Web traffic of specific sites, tracking ‘click-by-click’ use.

3 “Pricing Your Home to Sell” by David Knox.

“Source: The 2004 National Association of RealtoRrofile of Home Buyers and Sellers.

5 You should always consult your real estate legal professional on disclosure matters.

¢ Subject to the terms and conditions set forth herein, CENTURWR2d CENTURY 21 LeadRouter * are licensed
trademarks and service marks of Century 21 Real Estate LLC. CENTURY 21 LeadRoutéprogram is available
through participating CENTURY 21 offices only.

7 Source: century21.com database.
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